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Palladium witnessed a grand
soirée as it presented the third
edition of its signature event,
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initiated by Palladium for its haut monde

shoppers to get intimate with luxury brands.
An evening where the best of spirits and fashion world
are brought under one roof. The idea is for brands to
interact with loyal patrons to give them immersive expe-/
riences. On this occasion, Palladium partnered with
European menswear brand Selected Homme along with
Paul John (Indian single malt whisky brand). The extrav-
agant evening brought together the créme de la créme of
the city. Selected Homme epitomises good taste in every
shape and form within modern menswear; from the laid
back casual guy to the classic and formal gentleman.

The brand showcased three fashion lines — Indigo,
Heritage and Identity. The evening opened with a Single
Malt 101 conducted by Ajit Balgi (Brand Ambassador, §
Paul John) followed by a session on modern
menswear by stylist Antara Motiwala for
Selected Homme where she shared her must
do’s for the modern ‘laid-back cool’ look. REASONS

Gracing the occasion were several TO VISIT
known names, who raised a toast to ) Shop the latest
Palladium, Selected Homme and JODIERCIES
Paul John. collection a.t Zoya, ]

There’s lots happening at Smashbox,_ 0n|tsu_ka_T|ger,
Palladium as they gear up who are opening their first

; store in Mumbai at Palladium.
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launched an innovative  °men the destination will be abuzz
and first-of-its-kind  With the happy chatter of children
‘Phoenix Gift Card’. In dressed in their scary best, as the

association with ITZCash venue plays host to its annual
and HDFC (powered by Visa) HaIIowe_:en Bash on 0ctob§:r ?7-
the gift cards are available at ’a]l 4 W|tnes_s §h|rley Sethia live
Phoenix Malls across India. The headlining Awestrung on
lifestyle destination aims to enhance Octgber. 27| at The
the gifting experience for its customers eslt-ll_va}] gquare,
across all luxury brands, food and beverage 19 tree_at
outlets, gourmet stores, apparel brands, Phoenix.
movies, entertainment zones, cosmetics, salons,

spas, electronics, jewellery and home décor.
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majority of girls with
Alow body esteem will

skip meals and avoid
seeing friends and family; par-
ticipating in extra-curricular
activities or seeing a doctor,
says a study. The research,
based on interviews with 5,165
girls aged 10 to 17 in 14 coun-
tries, also found that more
than half of girls with low
body esteem struggle to be
assertive.

Co-author of the study,
Phillippa Diedrichs, said,
“These findings indicate
that, despite valiant efforts,
body image remains an issue
for girls globally. We need to
help girls develop the
resilience they need to over-
come the impact of beauty
and appearance pressures.
We also need to change
social and cultural environ-
ment so that girls are not
judged on their looks and not
held back from getting a seat
at whatever table they want,
be it in the boardroom, or in
parliament, because of body
image concerns.”

Seven in 10 girls with low

body esteem told researchers
they stopped themselves
from eating or otherwise put
their health at risk. Eight out
of 10 said they avoided see-
ing friends and family or try-
ing out for a team or club. In
each case, the figure among
girls with high body esteem
was much lower. The report
concludes that higher levels
of body esteem have a last-
ing impact on a girl’s confi-
dence, resilience and life
satisfaction.
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